CALIFORNIA STATE UNIVERSITY, LONG BEACH

JOURNALISM 482

Television News Production

(Sections 01/02)
Spring 2016
Mondays: Noon – 3:50 p.m.

Professor: P. Frank Williams 

Contact: (562) 985-5361

pfwilliams@csulb.edu
@pfrankwilliams

alternate email: pfrankwilliams@icloud.com

Office: LA4-206F

Office Hours: Mondays 10:30 – 11:30 a.m.

Other times by Appointment

Class meeting time: Mondays Noon – 3:50 p.m.

LA 207

UTC 127 – University Television Center (Classes meet here after week 3)

Technical Advisor: 

Ed Price

e.price@csulb.edu010
Student Assistant:

TBA

COURSE OBJECTIVE:
Students learn the basic components and equipment used in television studio production, on camera presentation, editing, audio production, TV writing, producing packages and field reporting. Journalistic responsibility, broadcast style and integrity will be the focus. New media strategies will also be highlighted.  

By the end of the course students will be armed with the general techniques and language of TV production and how to produce a news show. Initial focus in the first few weeks will be on understanding the basic tenants and language of TV news, including writing and producing packages, on camera producing and interviewing, editing short packages and operating studio equipment. 

At the campus TV production site, students will produce at least three half hour programs called Campus Connection, which will air on the local cable network.

We will scour the Long Beach area and our own campus for content. There are exciting, compelling and rich stories right here in our community. Let’s find them! An eye towards diverse subjects and topics is strongly encouraged. 

In addition, we will work with the “Daily 49er News,” the campus newspaper, to co-produce content.

All assignments depend on class size but generally students will be placed in small production groups to produce segments.

PREREQUISITES: 

Students enrolling in the class must have completed Journalism 321 and 311 with a “C” or better.

CATALOG COURSE DESCRIPTION: 

Scripting, voicing, shooting and editing news and feature stories for cablecast student program. Special emphasis on videography and editing. 

Letter grade only (A-F) (Lecture 2 hours, Lab 2 hours)
GRADING: 

A (90-99 points) Outstanding work, attention to detail and great work ethic. Showcases exceptional skills and excellent understanding of class material. 

B (80-89 points) Exceptional work that ranks above average. Very good work. Misses a few steps but still successful.

C (70-79 points) Sufficient but not amazing. Satisfactory comprehension of the fundamentals.  Missed deadlines and some errors.

D (60-69 points) Poor. Very low understanding and working knowledge of the concepts. Missed deadlines and overall lackluster performance.

F (Below 60 points) Does not comprehend the material. Did not turn in major assignments and failed to meet minimum requirements.

Grading will be divided into 3 areas for a total of 100 points 

	Shows
	65 points

	First Three weeks 
	15 points 

	Final Project 
	20 points 

	
	

	Total: 
	100 points 


REQUIRED TEXTBOOK:

Documentary Filmmaking: A Contemporary Field Guide

John Hewitt, Gustavo Vazquez

Oxford (Publisher)

ISBN: 978-019-930086-0

OTHER RESOURCES:

Broadcast News and Writing Stylebook, 5th Edition

Robert A. Papper

Pearson (Publisher)

Msnbc.com, Cnn.com, Vice.com, NYtimes.com, LATimes.com, Foxnews.com 

Instructor will supply other handouts as well as furnish computer links to relevant material. Students are also encouraged to share material reflective of class topics.

FACILITIES & EQUIPMENT: 

You will use the classroom and TV Center production facilities. 

SUPPLIES: 

Headphones

These are mandatory and will be used for working on packages and checking sound levels. All pieces must have quality audio.

Stopwatch

In order to compute time, students must have this or a time app from a Smart Phone.

Hard Drive

You will not be allowed to store material on the computer desktops so a 500gb hard drive is recommended to store all material. This is mandatory.

SD Cards

Two 8gb cards will be needed to store footage from shoots.

EDITING:

All computers are equipped with Adobe Premiere Pro Video Software and Adobe Audio software. 

You can edit on your own computer but the file must be a quicktime to work on the lab computers.

THE PROCESS:

News gathering takes a village. It’s not a one man or woman job. Each student is expected to take their roles seriously. 

RULES OF ENGAGEMENT:

Be present. Have ideas

Don’t give up. Persevere 

Don’t be afraid to try something new

Have a positive attitude towards others 

Be curious. We are here to tell compelling stories to our community

Integrity and ethics are paramount

THE JOBS:

Every newsroom has a variety of jobs to help get the show done. 

During the semester students will assume various roles. All students must each perform each role at least once.

Anchor – This on camera position is the face of the program. He or she reads copy on air and goes out to perform interviews, produce segments and does standups.

Producer  - This person shapes and crafts the segment and works as the day-to-day supervisor of the package. Writes, produces and edits. They do whatever it takes to get the job done.

Director – He or she controls the look of the segments. During tapings at the TV center, they will supervise the on camera shots and flow of the show.

Shooter (Videographer) – The camera person physically shoots all footage and ensures that material is delivered in proper focus, format and up to industry visual standards.

Editor – This person is responsible for editing the news segments on tape and ensuring that they are timed correctly.  

STUDENT LEARNING OUTCOMES:
SPRING 2016

Produce broadcast quality content   

Know the mechanics and language of TV news reporting 

Understand the role of TV News in our society

Understand the difference between quality broadcast content and poorly produced material

Demonstrate an ability to work with others and in a collaborative environment

Develop a local and worldly approach to news gathering

BEACHBOARD:

Most of the assignments and correspondence will be conducted on Beachboard. 

GOOGLE DRIVE:

We will use Google Drive to exchange assignments, including documents and video. Please sign up for a google email address.

CLASS SCHEDULE

SPRING 2016

These dates and assignments are based on material from the textbook as well as content from the classroom. Students will also take one field trip to an actual taping of a show during the semester.

All students are responsible for all material covered in class.

	Week 1 

January 18 

No class Jan 18 because of MLK holiday


	

	Week 2

Jan 25
	What is TV News?

Newsroom jobs

Camera Equipment

What is storytelling?

“Campus Connection” and “Daily 49er News” 

How Social media changed the game

Blogging vs. Reporting 

Writing Stories

Formatting the scripts 



	Week 3

Feb 1


	How to shoot for TV News

Shooting in the field

Ingredients of a good standup

Capturing interviews

Audio

Lighting

Are you ready to Shoot?

What is a VO? SOT? PKG?

1pm Tour of the TV studio



	Week 4

Feb 8
	What is editing

Audio tracks

Mixing audio and video

The role of a good producer

The Rundown

Formats of a show

Resources available

Write and Produce a Sample Package

	Week 5

Feb 15
	PRACTICE SHOW

	Week 6

Feb 22
	SHOW 1

	Week 7

Feb 29
	SHOW 2

	Week 8 

March 7
	SHOW 3

	Week 9

March 14
	SHOW 4

	Week 10

March 21
	SHOW 5

	Week of March 28

SPRING BREAK

NO CLASS THIS WEEK
	NO CLASS THIS WEEK

	Week 11

April 7
	SHOW 6

	Week 12

April 14
	SHOW 7

	Week 13
	SHOW 8

	Week 14

April 28
	SHOW 9

	Week 15

May 7
	SHOW 10

CAMPUS CONNECTION

	Week 16

May 14

Finals Week
	FINAL PROJECT DUE

DUE BY FRIDAY MAY 20

FINAL PROJECT: 7-10 MINUTE DOCUMENTARY (Produced with a classmate)

	
	

	
	

	
	

	
	


University policy regarding excused absences:

Excused absences include but are not limited to:

1. Illness or injury to the student

2. Death, injury, or serious illness of an immediate family member or the like.

3. Religious reasons (California Education Code Section 89320)

4. Jury duty or government obligation

5. University sanctioned or approved activities (examples include: artistic performances, forensics, presentations, participation in research conferences, intercollegiate athletic activities, student government, required class field trips…etc.
SOME KEY POINTS TO CONSIDER:

YOU ARE RESPONSIBLE TO MEET ALL DEADLINES 

TAKE YOUR ROLES IN THE TV NEWS PROCESS SERIOUSLY. YOU ARE ALL 

INTERCONNECTED. EVERY ROLE IN A NEWSROOM COUNTS. RESPECT YOUR CO-WORKERS

WORK NOT COMPLETED RESULTS IN A ZERO. THIS INCLUDES ALL ASSIGNMENTS DUE FOR THE MONDAY CLASS.

FINAL PROJECTS MUST BE TURNED IN ON TIME OR YOU WILL GET A ZERO.

TV NEWS IS A LIVELY PROFESSION! SO HAVE FUN!

ADDENDUM TO COURSE SYLLABUS: DEPARTMENT OF JOURNALISM

Department Information

Advising:  If you are a journalism major or minor, the department recommends that you see one of our advisers at least once a year.  We have two experienced advisers – Professor Jennifer Fleming (Jennifer.Fleming@csulb.edu) and Professor Danny Paskin (Danny.Paskin@csulb.edu) – to assist you with your course selection, answer questions about requirements, help you stay focused on your chosen path to graduation, and offer other relevant advice.  Their information and advising hours are posted around the department and available in the department office (LA4-106).   

Internships:  The department recommends that you pursue internships, service-learning experiences, and extra-curricular activities to enhance your career preparedness and marketability when you graduate.  Employers will expect to see examples of your work; they prefer applicants with experience.  Therefore, you will find all internships and job opportunities that come to the department posted on the department’s BeachBoard site.  A binder with hard copies of all internships is also kept in the department office for your review.  In addition, internship postings are available online through the CSULB Career Development Center.  Students pursuing opportunities through our BeachBoard or CDC sites should be aware that the department and CDC do not screen these opportunities for JOUR 498 credit.  If you are seeking JOUR 498 credit, you must attend one of the mandatory orientations conducted the semester prior to your enrollment in JOUR 498.  Students enrolled in a section of JOUR 498 will also receive advance notice of the orientations from their instructor.  

Student Media:  The department is home to the Daily 49er and Dig Magazine and closely tied to KBeach Radio and College Beat TV.  Getting involved in student media will help you hone your skills and give you real-life experiences.  Stop by the Daily 49er and Dig Magazine offices in LA4-201 and talk to the staff.  Introduce yourself to the faculty advisers – Professor Barbara Kingsley-Wilson (Daily 49er, Barbara.Kingsley-Wilson@csulb.edu), Professor Gary Metzker (Daily 49er and Dig Magazine, Gary.Metzker@csulb.edu), Robin Jones (Dig Magazine, Robin.Jones@csulb.edu) and Professor John Shrader (KBeach Radio and College Beat TV, John.Shrader@csulb.edu) – who can answer any questions you may have.

Bateman Case Study Competition:  Consider joining the Bateman Case Study Competition Team.  The Bateman Competition (http://prssa.prsa.org/scholarships_competitions/bateman/) is a prestigious inter-collegiate contest, often called the Super Bowl of collegiate public relations competitions.  It is one of the most intense and rewarding experiences for our students. Participants on the Bateman Team receive JOUR 485 credit.  See Professor Joni Ramirez (Joni.Ramirez@csulb.edu), our Bateman coach, for more information.  

Student Organizations:  The department is home to three active student organizations – the National Association of Hispanic Journalists, Public Relations Student Society of America, and Society of Professional Journalists.  Each group has its own leaders and sponsors a variety of activities, including esteemed professionals as guest speakers.  These three groups also work closely with the department to co-sponsor special events, such as Journalism and Public Relations Day.  Get involved and have a blast with your classmates!  Contact the respective faculty advisers for more information: Professor Danny Paskin (Danny.Paskin@csulb.edu) for NAHJ, Professor Holly Ferris (Holly@Ferriscomm.com) for PRSSA, and Professor Chris Karadjov (Chris.Karadjov@csulb.edu) for SPJ.   

Social Media:  Be sure to get connected to the department’s Facebook page (https://www.facebook.com/CSULBJournalism) and website (http://www.cla.csulb.edu/departments/journalism/) for photos and information about department happenings.

Office Hours:  Each faculty member holds office hours to help you perform well in your classes, answer any of your questions, and offer advice.  Take advantage of office hours and get to know your faculty.

Accreditation:  The Department of Journalism and Mass Communication at California State University, Long Beach is accredited by the Accrediting Council on Education in Journalism and Mass Communications (ACEJMC, https://www2.ku.edu/~acejmc/).  Accreditation by ACEJMC is an assurance of quality in professional education in journalism and mass communication.  Students in an accredited program can expect to find a challenging curriculum, good facilities, and a competent faculty. 
     ACEJMC lists 12 professional values and competencies that must be part of the education of all journalism, public relations, and mass communication students.  Each one of your required courses in the journalism major addresses at least one of the 12 professional competencies.  Therefore, graduates who majored in journalism and public relations should be able to do the following: 

· understand and apply the principles and laws of freedom of speech and press in the United States, as well as receive instruction in and understand the range of systems of freedom of expression around the world, including the right to dissent, to monitor and criticize power, and to assemble and petition for redress of grievances; 

· demonstrate an understanding of the history and role of professionals and institutions in shaping communications; 

· demonstrate an understanding of gender, race, ethnicity, sexual orientation and, as appropriate, other forms of diversity in domestic society in relation to mass communication; 

· demonstrate an understanding of the diversity of peoples and cultures and of the significance and impact of mass communication in a global society; 

· understand concepts and apply theories in the use and presentation of images and information; 

· demonstrate an understanding of professional ethical principles and work ethically in pursuit of truth, accuracy, fairness and diversity; 

· think critically, creatively and independently; 

· conduct research and evaluate information by methods appropriate to the communications professions in which they work; 

· write correctly and clearly in forms and styles appropriate for the communications professions, audiences and purposes they serve; 

· critically evaluate their own work and that of others for accuracy and fairness, clarity, appropriate style and grammatical correctness; 

· apply basic numerical and statistical concepts; 

· apply tools and technologies appropriate for the communications professions in which they work
