
Journalism 485: Public Relations Agency 
California State University, Long Beach 
Spring 2016 Course Syllabus 
 

Instructor 
Joni Ramirez 
Public Relations Consultant  
 

Phone/Text: (323) 532-0746 
E-mail: joni.ramirez@csulb.edu 
Office Hours: Tuesdays 10-11 a.m., LA4-206

Prerequisites 

Journalism 311 and Journalism 370 

Required Texts 

Bobbitt/Sullivan’s Developing the Public Relations Campaign—A Team-based Approach (third ed.) 

Course Description 

This course is designed to prepare students for advanced public relations problem-solving, the 
development of strategic public relations plans and the execution of a comprehensive public 
relations program. Students will develop and implement a public relations program based on 
the four-step public relations process by competing in the national Public Relations Student 
Society of America Bateman Case Study Competition. Bateman programs often focus on social 
causes targeting diverse ethnic audiences. Though the course is offered as a Spring 2016 class, 
it requires commitment in Fall 2015 to begin campaign research and planning. 

Course Objectives 

 To sharpen analytical and critical-thinking skills by determining, analyzing and developing 
programs to solve problems facing organizations 

 To give students hands-on experience preparing real-life campaigns for actual clients in a 
time of rapid technological and social change 

 To develop teamwork skills by working in a collaborative environment 

 To refine research skills and presentation skills 

 To understand relevant technology and social media platforms, including Cision; Factiva; 
Google Insights; Microsoft Word, PowerPoint and Excel; and Facebook, Twitter and 
Pinterest 

Method of Instruction 

The first four weeks of the course will involve lectures, class discussions, text materials, strategy 
sessions and quizzes/tests designed to provide students with a solid background in campaign 
development. The remaining class sessions will be devoted to brainstorming, strategizing, 
developing, implementing and evaluating the team’s public relations plan and campaign 
materials for the Bateman competition. Students should also plan to spend considerable time 
outside of class individually and with the team implementing the plan. The instructor will act as 
a facilitator/advisor; students are expected to review all materials with the instructor as work 
is developed and finalized, before it is shared with external partners or media. 
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Evaluation & Grading Criteria 

Grades will be based on each student’s contribution to the team and ability to meet deadlines, 
as well as points earned from the weekly progress reports (see page 5), time log (see page 6) 
and peer evaluations. Grades will be allotted using the University’s grading system outlined in 
your catalog. Expect the following breakdown: 

A Outstanding Work: The student will be an excellent team player, making consistent and 
valuable contributions to group endeavors. S/he will submit thoughtful work. Writing in all 
work will be near flawless, and presentation skills will be excellent. S/he will exhibit a 
thorough knowledge of program development and agency activities.  

B Good Work: This student will be a reliable team member offering above-average expertise 
and executing tasks fully. S/he will submit thorough work. Writing in all work will include 
few errors, and presentation skills will be solid. S/he will demonstrate an above-average 
grasp of program development and agency activities. 

C Satisfactory Work: This student will complete all tasks initiated or assigned to him/her in 
an adequate manner. S/he will submit satisfactory work. Work will be well written, and 
presentation skills will be adequate. S/he will display basic knowledge of public relations 
program development and agency activities. 

A total of 500 points are available, based on the following assignments: 
BeachBoard Quizzes (five best scores count if all quizzes are attempted) 25 points 
Midterm Examination 75 points 
Weekly Progress Reports and Time Logs 100 points 
Meeting Deadlines 100 points 
Bateman Entry 100 points 
Peer Evaluation 100 points 
Each unexcused absence -10 points 

Campaign Timeline 

The following schedule should be used as a guide for developing a detailed campaign timeline: 

 November/December: Complete primary and secondary research for analyzing the 
situation. Complete first written draft for the research and situation analysis sections. 

 January 1-February 15: Plan development (theme, goals, objectives, target audiences, 
strategies, tactics, evaluation methods, etc.) and final preparations 

 February 15-March 15: Campaign implementation 

 March 15-April 8: Campaign summary development/entry finalization 

 Mid-April to mid-May: Presentation development and practice (if selected to top three) 

 Mid-May: Final presentations (if selected to top three) 
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Agency Etiquette / Campaign Pointers 

The following tips are from students who have taken this course:  

1. Think about the whole PR process. “Review past campaigns in detail.”  

2. Flexibility in scheduling is a must. “Everyone is juggling two jobs and lots of classes. You’re 
going to have to make time. That’s just the way it is in this class.” 

3. Be on time for meetings. “No one wants to sit around waiting for someone to arrive. Call 
immediately if you’re going to be late due to an emergency.” 

4. Have weekly goals and meet them. “Complete your assignments ASAP, not just before the 
next meeting.” 

5. Schedule enough time personally to complete assignments. “Time goes by quicker than 
you think, so stay on top of deadlines. Don’t come to a meeting and say ‘I didn’t have 
enough time to get it done.’ That just holds us all up.” 

6. Come to meetings prepared. “It’s amazing how some students will come unprepared to 
meetings with photocopied material from the library. Who cares? Tell us what it means.” 

7. Take all group meetings seriously. “There’s lots of work to be done. Often it’s done in so 
many steps. Research. Analyze. Research again. Write. Edit. Write it again.” 

8. Learn to compromise / accept criticism from others, but stand up for what you believe in. 

9. Distribute work evenly. “Don’t let group members flake.” 

10. Be patient. “Everyone is just as tired as you are.” 

11. Focus on research in the beginning. “Determine problems and opportunities based on the 
research, and then plan the campaign accordingly so that you can measure in the end.” 

12. Secure partners early. “You start off thinking everyone will want to help you, but you’ll get 
a lot of rejection.” 

13. Plan ahead. “Always be one step ahead and never fall behind.” 

14. Understand your role and own it. “If you’re in charge of media, make sure you know how 
to pitch and don’t let the ball drop. Same goes for graphics, partners, etc.” 

15. Be accountable to each other. “Understand how hard it is for everyone and be there for 
each other. There is no excuse for not getting assignments done.” 

16. Start early and do not procrastinate anything. “You need all the time you have to make 
mistakes and then do it right.” 

17. Communicate! “If there is not effective communication or dedication amongst the group, it 
does not work.” 

18. Get donations early. “Don’t buy everything. Food and beverages are easier to get.” 

19. Keep your program manageable. “Do less, but do it better.” 

20. Bateman will be what you make it. “You get out exactly what you put in. It can be a 
substantial part of your resume and portfolio or a sentence people don’t look twice at.” 
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Course Schedule 

The class will meet Tuesdays and Thursdays from 11 a.m. to 12:15 p.m.  Students are expected 
to attend each class and should plan for extended classes and additional team meetings, 
especially during the implementation phase of the campaign. 

Students unable to attend class must notify the professor and team captain by email prior to 
the start of class. In that email, a detailed update on the student’s tasks should be provided. 

Tentative Schedule of Classes* 
Week Day Topic(s) Reading / Assignment(s) Due 

1 Jan. 19 & 21 Course overview and expectations  

2 
 

Jan. 26 & 28 Public relations and persuasion, an 
overview of the PR process 

Research  

Chapters 1-4 
Progress Report and Time Log due 
BeachBoard Quizzes Chapters 1-4 due 

3 Feb. 2 & 4 Goals, objectives, messages, themes, 
channels and strategies 

Chapters 5-8 
Progress Report and Time Log due  
BeachBoard Quizzes Chapters 5-8 due 

4 Feb. 9 & 11 Logistics, staffing, budget, timing; 
Evaluation 

Midterm review 

Chapters 9-10 
Progress Report and Time Log due  
BeachBoard Quizzes Chapters 9-10 due 

5 Feb. 16 & 18 Midterm – Feb. 16 Progress Report and Time Log due 
Implementation Begins Feb. 15 

6 Feb. 23 & 25 Bateman work time Progress Report and Time Log due 

7 March 1 & 3 Bateman work time Progress Report and Time Log due 

8 March 8 & 10 Bateman work time Progress Report and Time Log due 

9 March 15 & 17 Entry development Progress Report and Time Log due 
Implementation Ends Feb. 15 

10 March 22 & 24 Entry development Progress Report and Time Log due 

 March 29 & 31 Spring Break  

11 April 5 & 7 Entry development Progress Report and Time Log due 
Entry Due in NY April 8 

13 April 12 & 14 Independent study  

14 April 19 & 21 Presentation rehearsals Finalists notified April 18 

15 April 26 & 28 Presentation rehearsals  

16 May 3 & 5 Presentation rehearsals  

 May 12 
 

Final 10:15 a.m. to 12:15 p.m. 
 

Peer Evaluations due 
Finalist Presentations (TBD) 

 

* Reference BeachBoard for the most current class schedule and course documents. 
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Weekly Progress Report 

 
Weekly Progress Reports are to be uploaded to BeachBoard prior to class on Tuesdays.  
Note: This form must be typed. 

 
Name: 
 
 
Date: 
 
 
Accomplishments: 
 

 List all accomplishments for the past week – be specific – completed tasks (e.g., research reports, 
campaign materials, plan drafts) should be attached to this report as documentation 

   

   

   

  
 
Project management: 

 

Assignment Status Deadline Met 
Deadline? 

Notes 

Develop primary research 
survey 

In progress Aug. 25 No No excuse…just didn’t finish it 

Outreach to Hill Middle School Complete Aug. 27 Yes Agreed to be partner! 

 
Other comments: 
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2016 Bateman Competition 
Time Log 

 
Track all time spent on Bateman below. This is a cumulative time log that must be kept for the 
duration of the competition and be submitted to the professor with your Weekly Progress Reports. 
Note: This form must be typed. 

 
Date Activity Hours  

(rounded to .25) 
Service  
Learning 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

 
 
  



Department Information 

Advising:  If you are a journalism major or minor, the department recommends that you see one of 

our advisers at least once a year.  We have two experienced advisers – Professor Jennifer Fleming 

(Jennifer.Fleming@csulb.edu) and Professor Danny Paskin (Danny.Paskin@csulb.edu) – to assist 

you with your course selection, answer questions about requirements, help you stay focused on 

your chosen path to graduation, and offer other relevant advice.  Their information and advising 

hours are posted around the department and available in the department office (LA4-106).    

Internships:  The department recommends that you pursue internships, service-learning 

experiences, and extra-curricular activities to enhance your career preparedness and 

marketability when you graduate.  Employers will expect to see examples of your work; they 

prefer applicants with experience.  Therefore, you will find all internships and job opportunities 

that come to the department posted on the department’s BeachBoard site.  A binder with hard 

copies of all internships is also kept in the department office for your review.  In addition, 

internship postings are available online through the CSULB Career Development Center.  

Students pursuing opportunities through our BeachBoard or CDC sites should be aware that the 

department and CDC do not screen these opportunities for JOUR 498 credit.  If you are seeking 

JOUR 498 credit, you must attend one of the mandatory orientations conducted the semester 

prior to your enrollment in JOUR 498.  Students enrolled in a section of JOUR 498 will also 

receive advance notice of the orientations from their instructor.   

Student Media:  The department is home to the Daily 49er and Dig Magazine and closely tied 

to KBeach Radio and College Beat TV.  Getting involved in student media will help you hone 

your skills and give you real-life experiences.  Stop by the Daily 49er and Dig Magazine offices 

in LA4-201 and talk to the staff.  Introduce yourself to the faculty advisers – Professor Barbara 

Kingsley-Wilson (Daily 49er, Barbara.Kingsley-Wilson@csulb.edu), Professor Gary Metzker 

(Daily 49er and Dig Magazine, Gary.Metzker@csulb.edu), Robin Jones (Dig Magazine, 

Robin.Jones@csulb.edu) and Professor John Shrader (KBeach Radio and College Beat TV, 

John.Shrader@csulb.edu) – who can answer any questions you may have. 

Bateman Case Study Competition:  Consider joining the Bateman Case Study Competition 

Team.  The Bateman Competition (http://prssa.prsa.org/scholarships_competitions/bateman/) is a 

prestigious inter-collegiate contest, often called the Super Bowl of collegiate public relations 

competitions.  It is one of the most intense and rewarding experiences for our students. 

Participants on the Bateman Team receive JOUR 485 credit.  See Professor Joni Ramirez 

(Joni.Ramirez@csulb.edu), our Bateman coach, for more information.   

Student Organizations:  The department is home to three active student organizations – the 

National Association of Hispanic Journalists, Public Relations Student Society of America, and 

Society of Professional Journalists.  Each group has its own leaders and sponsors a variety of 

activities, including esteemed professionals as guest speakers.  These three groups also work 

closely with the department to co-sponsor special events, such as Journalism and Public 

Relations Day.  Get involved and have a blast with your classmates!  Contact the respective 

faculty advisers for more information: Professor Danny Paskin (Danny.Paskin@csulb.edu) for 

NAHJ, Professor Holly Ferris (Holly@Ferriscomm.com) for PRSSA, and Professor Chris 

Karadjov (Chris.Karadjov@csulb.edu) for SPJ.    

Social Media:  Be sure to get connected to the department’s Facebook page and website for 

photos and information about department happenings. 

mailto:Jennifer.Fleming@csulb.edu
mailto:Danny.Paskin@csulb.edu
mailto:Robin.Jones@csulb.edu
mailto:Danny.Paskin@csulb.edu
mailto:Holly@Ferriscomm.com
mailto:Chris.Karadjov@csulb.edu
https://www.facebook.com/CSULBJournalism
http://www.cla.csulb.edu/departments/journalism/


   

 

Office Hours:  Each faculty member holds office hours to help you perform well in your classes, 

answer any of your questions, and offer advice.  Take advantage of office hours and get to know 

your faculty. 

Accreditation:  The Department of Journalism and Mass Communication at California State 

University, Long Beach is accredited by the Accrediting Council on Education in Journalism 

and Mass Communications (ACEJMC, https://www2.ku.edu/~acejmc/).  Accreditation by 

ACEJMC is an assurance of quality in professional education in journalism and mass 

communication.  Students in an accredited program can expect to find a challenging curriculum, 

good facilities, and a competent faculty.  

ACEJMC lists 12 professional values and competencies that must be part of the education of 

all journalism, public relations, and mass communication students.  Each one of your required 

courses in the journalism major addresses at least one of the 12 professional competencies.  

Therefore, graduates who majored in journalism and public relations should be able to do the 

following:  

 understand and apply the principles and laws of freedom of speech and press in the United 

States, as well as receive instruction in and understand the range of systems of freedom of 

expression around the world, including the right to dissent, to monitor and criticize power, 

and to assemble and petition for redress of grievances;  

 demonstrate an understanding of the history and role of professionals and institutions in 

shaping communications;  

 demonstrate an understanding of gender, race, ethnicity, sexual orientation and, as 

appropriate, other forms of diversity in domestic society in relation to mass communication;  

 demonstrate an understanding of the diversity of peoples and cultures and of the significance 

and impact of mass communication in a global society;  

 understand concepts and apply theories in the use and presentation of images and 

information;  

 demonstrate an understanding of professional ethical principles and work ethically in pursuit 

of truth, accuracy, fairness and diversity;  

 think critically, creatively and independently;  

 conduct research and evaluate information by methods appropriate to the communications 

professions in which they work;  

 write correctly and clearly in forms and styles appropriate for the communications 

professions, audiences and purposes they serve;  

 critically evaluate their own work and that of others for accuracy and fairness, clarity, 

appropriate style and grammatical correctness;  

 apply basic numerical and statistical concepts;  

 apply tools and technologies appropriate for the communications professions in which they 

work 


