
Journalism 498
Internship

Department of Journalism & Mass Communication

California State University, Long Beach

Spring 2016
Instructor:  Dr. Emma Daugherty, APR


Phone:  (562) 985-5400/(562) 985-4981

Office:  LA4-106




E-mail:  Emma.Daugherty@csulb.edu
Office Hours:  Mondays from 11 a.m. to noon
Prerequisites:  Students must have completed all or most of their upper-division journalism course work.  They must obtain the approval of the course instructor, ensuring that the site and internship assignment meet the requirements of the Department of Journalism & Mass Communication.  Students are also strongly encouraged to talk to one of the department advisors for consultation about the appropriateness of the site and site supervisor based on their particular curriculum and career path.
Requirement Basics:  Be sure to read the course description for Journalism 498 in the CSULB Catalog to ensure that you are enrolled in the course that most suits your educational needs.  Journalism 498 is for journalism, communications, and public relations internships, not for internships outside that scope.  The internship must be focused on the development of your skills, such as writing, editing, and production.  The internship cannot be clerical in nature although you may be required to perform a few clerical tasks at your site.  To receive credit, students must show proof on a regular basis of the work they’ve performed that develops their skills.  If they cannot, they will not receive credit for the internship.  Students must have regularly scheduled weekly hours at their site, totaling at least 120 hours by the 15th week of the semester.  
     All internship sites and site supervisors must be approved by the instructor by the third week of the semester to ensure that the proposed internship experience meets the requirements for credit.  Your site and site supervisor may take more than a week to screen so be sure to submit your paperwork at the start of the semester if you haven’t already done so to ensure enough time for internship screening.  Site supervisors must be experienced journalism, communications, or public relations professionals who have been in our field for at least five years, preferably at the managerial level.  
     In order to better comply with both the letter and the spirit of ACEJMC internship requirements, the following guidelines have been established for the Journalism 498 (Internship) course:

· During a regular academic semester, students are expected to put in approximately 10 hours of work per week onsite at their internship for a total of at least 120 hours.
· Students must have set hours scheduled at the site although they are encouraged to work extra hours if they choose to do so.
· Students must work at their internship organization site during the same time period in which they are enrolled in Journalism 498.

· This journalism or public relations work should primarily be of a professional nature, with regular writing and/or production samples being produced.

· While some “grunt” or “gopher” work may be involved, such work should comprise a small part of students’ internships.
· The site supervisor (the student’s mentor) must be a seasoned journalist or public relations practitioner, which means that the individual should have no less than five years of managerial experience.  Managerial work is not entry level.
· Internships should be in the student’s major area of study within the Department of Journalism & Mass Communication – an area that one would expect to coincide with the student’s professional aspirations.  In other words, public relations students would intern in public relations agencies or in public relations departments within an organization, broadcast students would intern in broadcast-related internships, and so on.
· Intern students must be advanced students in journalism, mass communication, or public relations, meaning they must have most – if not all – of their advanced courses in the major completed.  Therefore, students in Journalism 498 are seniors very close to meeting all of their requirements for graduation. 
Required Book:  “The Communication Internship:  Principles and Practices” by Kory Floyd and Michele Hammers 
Course Objectives:
(  To give you hands-on experience in the workplace

(  To provide you with an opportunity to apply your classroom-acquired skills




(  To provide an exchange of information with fellow internship students




(  To help you examine issues that you’ll encounter in the workplace
(  To arm you with job-seeking strategies
Method of Instruction:  Your outside internship experiences will be combined with meetings with the group and instructor.  At class meetings, we will discuss issues affecting you at your internship site.  All students are encouraged to share their concerns and experiences with the class.  You’ll be required to submit a course application, an internship contract, background information on your site supervisor, a business card of your site supervisor, progress reports with samples of your work, fully completed performance assessments from your site supervisor, a time log, and a written critique of your internship.  You will also give a 10-minute presentation to the class about your internship.  You will occasionally write short essays and give updates online pertaining to your experiences. 

A Word About Accreditation:  The Accrediting Council on Education in Journalism and Mass Communications sets certain standards for your internship experience.  ACEJMC’s former policy manual states:  “Academic credit may be awarded only for carefully monitored and supervised experience in fields related to journalism and mass communications….When academic credit is awarded for such experiences, the unit should develop a formally structured and supervised program monitored by a regular member of the academic staff.  Supervision should include consultation with the organization or business offering the internship or practicum, specification of the duties to be undertaken, regular reports from a designated supervisor at the employing firm and from the student, and faculty visits to the site of the work.”

Evaluation:  This course is offered for Credit/No Credit.  You will receive credit if you satisfactorily complete the following work:

1. Class Attendance.  Attend the class meetings scheduled on the syllabus.  The only acceptable excuses for missing class are a serious illness or injury, a problem of a serious nature in your immediate family, observance of a religious holiday, and University business that you can document.  Please understand that missing class to work at your internship site is unacceptable.  Roll will be taken at the beginning of class.  If you are late, you’ll need to discuss the matter with the instructor at the end of class.  Be sure to contact the instructor as soon as possible if you must miss a class. 
2. Progress Reports With Work Attached.  You must submit two progress reports during the semester.  Each report must be well organized, typed, and thoughtfully written.  Work in progress or completed must be attached to each report for your report to receive credit.  Submit a report each week that covers the following hours:  60 hours of completed work and 120 hours of completed work.  Start accumulating your hours from the first day of the semester if your internship is approved.  If it is not approved, start accumulating your hours as soon as the internship is approved for credit.  Clearly label your report in 18-point, boldface type centered at the top of your paper in the following manner:  60-Hour Progress Report for Sue Jones.  These reports with the attached work will be kept by your instructor.  The typed report must be one to two pages detailing the type of work accomplished since the last report filed with the instructor.  The report should be factually written, giving the instructor a sense of the work you have accomplished and the skills you are developing during your internship.  Examples of completed work or work in progress, which must be attached to each report, vary depending on the internship.  Copies of stories, press releases, bios, stories, layouts, notes, research reports, letters, publications, edited material, and scripts are all appropriate materials to attach to your report.  Clerical and support work, such as logs and media lists, may be attached to supplement your other materials.  If you are logging tapes, developing a media list, or writing a calendar section, however, you do not need to submit the entire log, media list, or calendar section.  Just a sampling of this type of support clerical work will be sufficient.  Your instructor is much more interested in seeing students’ journalistic writing and skill development so focus on submitting copies of materials that exhibit evidence of substantive writing or development of other skills in journalism and public relations.  Write your report as you would an assignment in another journalism or public relations class.  It needs to be proofread, edited well, and contain well-developed content.  The body of your report should be double spaced and set in 12-point Times Roman typeface.  Indent your paragraphs and set your type flush left, ragged right.        
3. Performance Assessments.  You must obtain two performance assessments from your site supervisor – one after 60 hours and the second one after 120 hours of completed internship time. Your site supervisor will be aware of the performance assessments, but it is your responsibility to remind your site supervisor early enough for their scheduled completion.  The performance assessments will help you chart your progress and discover your strengths and weaknesses.  Your site supervisor must write comments about your performance in order for you to receive credit.

4. Time Log.  You must submit a completed time log (p. 75 of text) at the end of the semester.
5. Oral Presentation.  You will be required to make a 10-minute, formal presentation to the class about your internship site and on-the-job experiences.  You will discuss the nature of the organization, its structure, and the key players.  Show materials of interest to the class and the work you have developed or helped produce during your internship.  Be sure you explain industry jargon.  You are expected to show the class work that pertains to your organization.   For instance, broadcast students will show TV news footage that may deal with a situation they’ve encountered at the site.  Print students will show clips and display publications during their presentations.  Public relations students might show newsletters, press kits, videos, Web pages, and other materials, depending on the nature of their internship.  Make your presentation informative and visual.  Relax and have fun.  After all presentations, you and your classmates are encouraged to ask questions.

6. Completion of Application, Including Bio and Business Card of Site Supervisor.  You need to complete the application form immediately to ensure your enrollment in the course.  Your site and site supervisor must be screened and then approved by the instructor.  Interview your site supervisor and write a bio on that individual.  Submit the bio along with a business card of your site supervisor to your instructor.  
7. Internship Contract.  Once your instructor approves your site and site supervisor, you must submit the internship contract found on p. 69 of your text.  You will complete the contract in class under your instructor’s supervision.
8. Internship Critique.  You must submit a one-page critique of your internship site.  This document will be kept on file for the review of students who may be considering your site as a possible internship.  The following information must be clearly identified at the top of the page:  name and brief description of the site, address of the site, phone number of the site, and the site supervisor’s name and title.  You need to identify three areas with subheads in your paper:  description of the internship, skills required for the internship, and your personal thoughts about the internship experience at that site.
9. Completion of Online Weekly Updates and Tasks.  
Issues of Gender and Ethnicity:  In addition to other issues affecting your internship experience, you are especially encouraged to discuss matters that deal with diversity and gender.  In the multicultural environment of Southern California, we need to address the challenges that we face in a thoughtful manner.  Whether you are reporting on issues of discrimination, reaching an important target audience, or constructing an appropriate message, you must heighten our awareness so we can become more skilled and responsible communications specialists.

Incompletes:  Incompletes are granted only for serious circumstances totally beyond a student’s control.  The circumstances must be documented by the student for an incomplete to be considered.  Poor class performance, pressures at school, and a heavy workload on the job aren’t considered adequate reasons for an incomplete.  Students must have completed two-thirds of the work with a “C” average.

Assistance and Student Feedback:  If you think you might need help or a private consultation with me about your internship experience, you probably do.  At least it’s worth a chat with me to discuss your concerns.  Don’t ever hesitate to see me about your needs during the semester.  Please feel free to tell me what’s working and what’s not working with the course.  Every class and each student are different.  What works one semester may not the next.  This course belongs to you.  Let me make it better for you by telling me your needs.  That doesn’t mean I can make the course easier, but I can make changes to improve it.
Classroom Etiquette:  Beverages are permitted, but food is not unless it is provided to everyone.  Cell phones must be turned off, not placed on vibrate mode.  The use of laptops is not permitted unless there are special circumstances.  If you feel you have special circumstances, see the instructor in person to discuss the matter.  You are encouraged to use a computer during your presentation if you developed materials which are displayed on the organization’s website.  
About Your Professor:  Dr. Emma Daugherty (known as “Emmy Lou” to her friends) is accredited by the Public Relations Society of America and has been working in the field of communications for over three decades.  For the past 25 years, she has taught at Cal State Long Beach while serving as a public relations consultant to firms in LA and Orange Counties.  She frequently counsels nonprofit and profit-making organizations about policymaking and issues affecting stakeholders.  Dr. Daugherty conducts strategic-planning workshops for public relations professionals and publication design and writing workshops for employees of nonprofit organizations.  She has served in many capacities for professional organizations, including president and accreditation chair for chapters of the Public Relations Society of America.  Prior to teaching at Cal State Long Beach, she served as public relations coordinator for New Castle Business College, public relations director for the Pittsburgh Symphony Society, and marketing director for the Wharton Center for Performing Arts.  Early in her career, she reported for the New Castle News and produced a radio show, “This Week in Pittsburgh,” for WDUQ, an NPR station.  In addition, she was an account supervisor at Greg Smith and Partners, overseeing accounts for Kenwood, Yamaha, and Irvine Medical Center.  She has also taught at Michigan State University, Cal State Fullerton, Chapman University, and Carlow College.  Dr. Daugherty was given the Distinguished Service Award by the Orange County PRSA Chapter for lifelong achievement in the field of public relations.  Additionally, she has won numerous awards in public relations juried competitions for her work in publications and campaign development.  She has published numerous research studies on experiential learning, social responsibility, and ethical behavior in the public relations practice.  Dr. Daugherty received her bachelor’s degree in public relations from the School of Journalism at West Virginia University, master’s degree in advertising from Michigan State University, and Ph.D. specializing in communications from the School of Educational Studies at Claremont Graduate University.

Schedule of Classes

Week One (1/20)
***Class Meeting:  Course Overview, Review of Internship Applications,

pp. ix-p. 5 of Floyd and Hammers

Week Two (1/25 & 1/27) 
***Class Meetings:  Preparing for Your Internship, Review of Internship Applications, pp. 6-17 of Floyd and Hammers
Week Three (2/1 & 2/3) 
***Class Meetings:  Final Submission of Approved Internship Applications, Course Requirements and Forms to Be Submitted

Week Four (2/8 & 2/10) 
***Class Meeting on 2/8:  Expectations and Legalities 
pp. 18-23 of Floyd and Hammers
Week Five (2/15 & 2/17) 

***Online Deadline of 2.17:  Post Professional Photo and a Description of

Your Internship via BB discussions link.

Work at Internship, Meetings with Faculty Coordinator
Week Six (2/22 & 2/24) 

Work at Internship, Meetings with Faculty Coordinator 

Week Seven (2/29 & 3/2)


***Online Deadline of 3/2:  Post an Update of Your Internship Activities via BB discussions link.

Work at Internship, Meetings with Faculty Coordinator, pp. 24-32 of Floyd and Hammers

Week Eight (3/7 & 3/9)


***Class Meeting on 3/7:  60-Hour Evaluation from Site Supervisor and 60-Hour Progress Report Are Due in Class!!!

Intern Updates, Challenges in the Workplace and Strategies to Overcome Them, pp. 40-44 of Floyd and Hammers



Week Nine (3/14 & 3/16)

Work at Internship, Meetings with Faculty Coordinator, pp. 45-48 of Floyd and Hammers

Week 10 (3/21 & 3/23)

***Online Deadline of 3/23:  Post an Update of Your Internship Activities.

Work at Internship via BB discussions link, Meetings with Faculty Coordinator
Week 11 (4/4 & 4/6)

***Class Meeting on 4/4:  Intern Updates and Career and Job-Seeking Strategies (cover letter and resume writing).




pp. 33-39 of Floyd and Hammers

Week 12 (4/11 & 4/13) 
Work at Internship, Meetings with Faculty Coordinator
pp. 49-61 of Floyd and Hammers

Week 13 (4/18 & 4/20)



Journalism & Public Relations Day on 4/18 – Attendance Mandatory, Work at Internship, Meetings with Faculty Coordinator
Week 14 (4/25 & 4/27)


Work at Internship, Meetings with Faculty Coordinator

Week 15 (5/2 & 5/4)

***Class Meetings on 5/2 & 5/4:  120-Hour Evaluation from Site Supervisor Is Due in Class!!!

Presentations, Review of Final Requirements, Job-Seeking Strategies (networking and interviewing)
Finals Week (5/13 at 8 a.m.)

***Class Meeting on 5/13 during finals week:  Presentations and Job-Seeking Strategies (salary negotiation)

120-Hour Progress Report, Time Log, and Critique Are Due in Class!!!

Agreement of Terms
I, ___________________________ (print full name), have read the syllabus for 

Dr. Daugherty's Journalism 498 course and understand and accept all the terms as specified.

Caution:  Never sign a document you have not fully examined and carefully read!

_______________________________

___________________________

Signature





Date

Home Phone:  ____________________________________________

Cell Phone:     ____________________________________________

Email:

____________________________________________

If you agree to the terms in this course and want to remain in this class, return this agreement to the instructor by the second class meeting.

Department Information

Advising:  If you are a journalism major or minor, the department recommends that you see one of our advisers at least once a year.  We have two experienced advisers – Professor Jennifer Fleming (Jennifer.Fleming@csulb.edu) and Professor Danny Paskin (Danny.Paskin@csulb.edu) – to assist you with your course selection, answer questions about requirements, help you stay focused on your chosen path to graduation, and offer other relevant advice.  Their information and advising hours are posted around the department and available in the department office (LA4-106).   

Internships:  The department recommends that you pursue internships, service-learning experiences, and extra-curricular activities to enhance your career preparedness and marketability when you graduate.  Employers will expect to see examples of your work; they prefer applicants with experience.  Therefore, you will find all internships and job opportunities that come to the department posted on the department’s BeachBoard site.  A binder with hard copies of all internships is also kept in the department office for your review.  In addition, internship postings are available online through the CSULB Career Development Center.  Students pursuing opportunities through our BeachBoard or CDC sites should be aware that the department and CDC do not screen these opportunities for JOUR 498 credit.  If you are seeking JOUR 498 credit, you must attend one of the mandatory orientations conducted the semester prior to your enrollment in JOUR 498.  Students enrolled in a section of JOUR 498 will also receive advance notice of the orientations from their instructor.  

Student Media:  The department is home to the Daily 49er and Dig Magazine and closely tied to KBeach Radio and College Beat TV.  Getting involved in student media will help you hone your skills and give you real-life experiences.  Stop by the Daily 49er and Dig Magazine offices in LA4-201 and talk to the staff.  Introduce yourself to the faculty advisers – Professor Barbara Kingsley-Wilson (Daily 49er, Barbara.Kingsley-Wilson@csulb.edu), Professor Gary Metzker (Daily 49er and Dig Magazine, Gary.Metzker@csulb.edu), Robin Jones (Dig Magazine, Robin.Jones@csulb.edu) and Professor John Shrader (KBeach Radio and College Beat TV, John.Shrader@csulb.edu) – who can answer any questions you may have.

Bateman Case Study Competition:  Consider joining the Bateman Case Study Competition Team.  The Bateman Competition (http://prssa.prsa.org/scholarships_competitions/bateman/) is a prestigious inter-collegiate contest, often called the Super Bowl of collegiate public relations competitions.  It is one of the most intense and rewarding experiences for our students. Participants on the Bateman Team receive JOUR 485 credit.  See Professor Joni Ramirez (Joni.Ramirez@csulb.edu), our Bateman coach, for more information.  

Student Organizations:  The department is home to three active student organizations – the National Association of Hispanic Journalists, Public Relations Student Society of America, and Society of Professional Journalists.  Each group has its own leaders and sponsors a variety of activities, including esteemed professionals as guest speakers.  These three groups also work closely with the department to co-sponsor special events, such as Journalism and Public Relations Day.  Get involved and have a blast with your classmates!  Contact the respective faculty advisers for more information: Professor Danny Paskin (Danny.Paskin@csulb.edu) for NAHJ, Professor Holly Ferris (Holly@Ferriscomm.com) for PRSSA, and Professor Chris Karadjov (Chris.Karadjov@csulb.edu) for SPJ.   

Social Media:  Be sure to get connected to the department’s Facebook page (https://www.facebook.com/CSULBJournalism) and website (http://www.cla.csulb.edu/departments/journalism/) for photos and information about department happenings.

Office Hours:  Each faculty member holds office hours to help you perform well in your classes, answer any of your questions, and offer advice.  Take advantage of office hours and get to know your faculty.

Accreditation:  The Department of Journalism and Mass Communication at California State University, Long Beach is accredited by the Accrediting Council on Education in Journalism and Mass Communications (ACEJMC, https://www2.ku.edu/~acejmc/).  Accreditation by ACEJMC is an assurance of quality in professional education in journalism and mass communication.  Students in an accredited program can expect to find a challenging curriculum, good facilities, and a competent faculty. 
     ACEJMC lists 12 professional values and competencies that must be part of the education of all journalism, public relations, and mass communication students.  Each one of your required courses in the journalism major addresses at least one of the 12 professional competencies.  Therefore, graduates who majored in journalism and public relations should be able to do the following: 

· understand and apply the principles and laws of freedom of speech and press in the United States, as well as receive instruction in and understand the range of systems of freedom of expression around the world, including the right to dissent, to monitor and criticize power, and to assemble and petition for redress of grievances; 

· demonstrate an understanding of the history and role of professionals and institutions in shaping communications; 

· demonstrate an understanding of gender, race, ethnicity, sexual orientation and, as appropriate, other forms of diversity in domestic society in relation to mass communication; 

· demonstrate an understanding of the diversity of peoples and cultures and of the significance and impact of mass communication in a global society; 

· understand concepts and apply theories in the use and presentation of images and information; 

· demonstrate an understanding of professional ethical principles and work ethically in pursuit of truth, accuracy, fairness and diversity; 

· think critically, creatively and independently; 

· conduct research and evaluate information by methods appropriate to the communications professions in which they work; 

· write correctly and clearly in forms and styles appropriate for the communications professions, audiences and purposes they serve; 

· critically evaluate their own work and that of others for accuracy and fairness, clarity, appropriate style and grammatical correctness; 

· apply basic numerical and statistical concepts; 

· apply tools and technologies appropriate for the communications professions in which they work
Addendum to Course Syllabus: Department of Journalism and Mass Communication
Withdrawal from Class: Students may withdraw from a class from the third to the 12th week for “serious and compelling reasons.” Normally these are defined as anything of import that is beyond the control of the student. This includes, but is not necessarily limited to, death or serious illness in a student’s immediate family or a documented change in a student’s work schedule. Poor performance, tardiness and unexcused absences are not considered a serious or compelling reason beyond the student’s control for purposes of withdrawal.

Absences from Class: Grades in a course may be adversely affected by absences, and students should seek clarification from the instructor regarding the course absence policy. Make-ups usually are granted in strict accordance with CSULB policy, which defines excused absences as (1) illness or injury to the student; (2) death, injury or serious illness of an immediate family member or the like; (3) religious reasons; (4) jury duty or government obligation; (5) CSULB-sanctioned or approved activities [2002-03 Catalog, p. 75]. These and any other requests for an excused absence must be documented.

CSULB Cheating/Plagiarism/Fabrication Policy: CSULB takes issues of academic dishonesty very seriously. If you use any deceptive or dishonest method to complete an assignment, take an exam, or gain credit in a course in any other way, or if you help someone else to do so, you are guilty of cheating. If you use someone else’s ideas or work and represent it as your own without giving credit to the source, you are guilty of plagiarism. This does not apply if the ideas are recognized as common knowledge, or if you can show that you honestly developed the ideas through your own work. Any instructor can show you the correct ways of citing your sources, and you should use quotation marks, footnotes or endnotes and bibliographic references to give credit to your sources according to the format recommended by your instructor.
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