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Director's message
by Maria M. Carreira 
 
 It’s hard to believe that we will soon be entering the final lweeks of the semester. I hope this has been a productive term for you and that you 
have enjoyed your Spanish classes and the many activities offered by our program. The picture above (courtesy of Professor Cynthia 
Leathers) comes from one such activity:  the celebration of the Día de los Muertos,  and the last page of this newsletter features an important 
commemorative event we hope you can join us for on Nov. 7. 
 
Looking ahead to next semester, the flyer on page 2 of this newsletter offers information about six different options in Spanish. Consider this
information as you select courses for the Spring semester. One exciting new option that is not on this flyer but that you should also keep in 
mind as you think about next semester  is the Concentration in Interdisciplinary Studies in the Spanish B.A.  This program of study offers 
students majoring in a variety of disciplines (e.g. Journalism, History, English, Chicano/Latino Studies, Art History, and others) the 
opportunity to count 15 units from that major towards the Spanish major.  Please stop by the RGRLL  office on the third floor of AS 
(Academic Senate) to learn about how you can get started on this option next semester. 
 
Finally, for those of you looking to improve your Spanish, page 3 offers four research-based tips for building fluency and page 4 shows the 
proficiency and skills needed in different professional fields. All of this should help you plan ahead to get the most out of your time with us.  
 
As always,  feel free to stop by my office (AS 333) or write to me with your questions and suggestions: Maria.carreira@csulb.edu. 
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For a Spanish BA course planner go to:  
http://www.cla.csulb.edu/departments/rgrll/wp-content/uploads/2012/01/SPAN-BA-17-18.pdf

For a Spanish minor course planner go to:  
http://www.cla.csulb.edu/departments/rgrll/wp-content/uploads/2012/01/Minor-in-

SpanishOctober2014.pdf 

For the Spanish BA brochure go to:  
http://www.cla.csulb.edu/departments/rgrll/wp-content/uploads/2012/01/Spanish-BA-Brochure-F17.pdf

For the Single Subject Credential in Spanish go to:  
http://web.csulb.edu/divisions/aa/catalog/current/cla/spanish/single_subject_spanish.html

Many thanks to Professor Claire Martin for creating the above flyer

For the Certificate in Professional and Conversational Spanish for Spanish Heritage Speakers go to: 
http://web.csulb.edu/divisions/aa/grad_undergrad/senate/policy/degree/numerical/SpanishCertificateinPr

ofessionalandConversationalCompetenceforSpanishHeritageSpekers.html 
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So you want to be fluent in Spanish? That’s a great goal! Spanish opens doors to many professional and social opportunities 
in the U.S. and abroad. Of course, different careers and personal goals call for different levels of fluency. For instance, 
careers in tourism and public safety (e.g. firefighting and law enforcement), require intermediate-level skills. A combination 
of four years of high school study and two semesters of college study typically gets you to that level. On the other hand, 
Spanish teachers need advanced proficiency, which typically requires majoring in the language. Professional interpreters 
and translators need even higher proficiency and more specialized training. The chart on the next page gives you an idea of 
the types of skills needed for different professional fields and the amount of study required to get there. 
 
Whatever your goals may be, there is a lot you can do on your own to develop fluency. Below are some research-based tips 
for building proficiency. 
 
It’s all about what you put in: Exposure to the target language – input - is the essential ingredient of language learning. 
Input should be comprehensible, meaning that you should be able to understand some of it and it should be challenging, 
meaning that it should be at a level higher than where you are. Together, these conditions mean that (a) input that is 100% 
comprehensible to you is too easy to promote acquisition, and (b) input that is barely (or not at all) comprehensible to you is 
too advanced to be useful. Bottom line: aim for input that stretches your abilities but does not overwhelm you. 
 
Put it out there: Producing language - output - is also important. Output can be written or oral and it can be spontaneous, 
as happens in a conversation, or it can be carefully rehearsed, as happens when you write a term paper or give a formal 
presentation. Output promotes acquisition because it involves negotiating meaning that is, adapting language to ensure 
communication. Do not aim for perfect output – that is neither realistic nor necessary. Instead, aim for achieving 
communication, a far more useful and important goal. 
 
All hail the king of the three R’s: If you want fluency, read, read, read!!! Stephen Krashen, a leading authority on language 
acquisition has this to say about reading: When children read for pleasure, when they get hooked on books, they acquire 
involuntarily and without conscious effort, nearly all of the so-called language skills many people are so concerned about: They 
will become adequate readers, acquire a large vocabulary, develop the ability to understand and use complex grammatical 
constructions, develop a good writing style and become good (but not necessarily) perfect spellers (Krashen, 2004).  These 
findings are as applicable to adults as they are to children. 
 
Vocabulary size matters: To comprehend a written text without outside assistance (i.e. without a dictionary or help from 
an instructor), a passive understanding of 8000 to 9000 word-families is necessary. For spoken text, a passive vocabulary of
6,000 to 7,000 word-families is needed. Thus, time spent learning new words is time well spent. But be patient, research 
shows that it takes 15-20 meaningful exposures to learn a new word. Meaningful exposure happens in authentic contexts - 
i.e. while interacting with others, reading authentic texts, watching TV, etc. Frequency lists – a grouping of words by how 
commonly they occur in a language - can help you follow a systematic approach to expanding your vocabulary by 
highlighting the most important words to know. This website can get you started on this task: 
https://www.memrise.com/course/203799/5000-most-frequent-spanish-words/   
 
Interested in learning more about language acquisition? Take RGR 424/524 next semester.  
 
 

Love for 
Weddings

Research-based tips 
guaranteed  to improve 
your Spanish   
By Maria Carreira
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https://www.actfl.org/sites/default/files/pdfs/TLE_pdf/OralProficiencyWorkplacePoster.pdf




